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FIRST QUARTER PERFORMANCE:
INEEENIERA T EXRECTATIONS

Beiersdorf

CONSUMER GROUP

4.7+ -4.6
Q12026 |
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NIVEA DERMA HEALTHCARE LA PRAIRIE

7.0 .8.2+ 1.9+ -14.9-

NIVEA

organic sales growth, NIVEA incl. Labello



Eucerin®  Aquaphor

HEALING OINTMENT

DERMA OUTSTANDING
HIGH SINGL

DIG
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GROW

Q1

%

organic sales growth




Eucerln Aquaphor aphor
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INNOVATION & WHITE SPACES
ACROSS REGIONS
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! LAPRAIRIE Beiersdorf

LA PRAIRIE Q1 AFFECTED

BY RETAIL DISRUPTIONS

RETAIL SALES

EXCL. DISRUPTIONS

Q1
+9%
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NIVEA CONTINUES TO WEATHER
CHALLENGING MARKETS

GLOBAL MASS MARKET (VOLUME)

4.1%

2024 2025 2026
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KEY INNOVATION ON TRACKIA
NIVEA EPICELLINE oy
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growth, NIVEA incl. Labello




Beiersdorf

CHINA WHITE SPACE e
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Eastern Europe
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GROUP
Net sales flat to slightly growing organically

EBIT margin* slightly below previous year
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