
L A  P R A I R I E  

C A P I T A L  M A R K E T S  D A Y

J U N E  2 0 2 2



L A  P R A I R I E  S U C C E S S  I N  T H E  L A S T  Y E A R S  

G L O B A L  M A R K E T  D E V E L O P M E N T

C H I N A  C H A N N E L  D Y N A M I C S

N O R T H  A M E R I C A  A C C E L E R A T I O N

F O C U S  O N  L O C A L  C L I E N T S



L A  P R A I R I E  S U C C E S S  I N  T H E  L A S T  6  Y E A R S  

I N  A N

S A L E S

x 2

E X C L U S I V E  B R A N D  P O S I T I O N I N G

E B I T

x 3

E X C L U S I V E  R E T A I L  E N V I R O N M E N T  

W I T H  S T R O N G  F O C U S  O N  D I G I T A L

DISTRIBUTION -60% FOCUS ON SERVICE E-COMMERCE EXPANSION

ASSORTMENT 

-50%

AVERAGE PRICE POINT

+70%

INNOVATION



G L O B A L  M A R K E T  D E V E L O P M E N T

C A G R  1 9- 2 5

C H I N A  + 1 6 %

U S A  + 5 %

25%

15%

59%

C h i n a

U S A

R o W 2019

40%

14%

46%

C h i n a

U S A

R o W
2025



C H I N A  C H A N N E L  D Y N A M I C S

D E P A R T M E N T  S T O R E

M A R K E T  + 7 %

L A  P R A I R I E  + 1 0 %

T R A V E L  R E T A I L

M A R K E T  + 2 1 %

L A  P R A I R I E  + 1 1 1 %

W E  O U T P E R F O R M E D  S K I N C A R E  M A R K E T  I N  A L L  C H A N N E L S

S T A N D A L O N E  B O U T I Q U E

M A R K E T  + 4 1 %

L A  P R A I R I E  + 5 9 %

E- C O M M E R C E

M A R K E T  + 2 3 %

L A  P R A I R I E  + 2 0 9 %

D A T A  2 0 2 1



C H I N A  F O O T P R I N T  B R I C K  A N D  M O R TA R

D I S T R I B U T I O N  2 0 2 2 :

L O C A L  M A R K E T  8 4  O F F- L I N E  D O O R S C I T I E S  3 7
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Shenyang MixC


