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Beiersdorf provides worldwide support for employees facing life-
threatening illnesses

e Skin care company is introducing a global policy to support employees with critical illnesses
e One-year job security and 100% salary compensation
¢ Global minimum standards, irrespective of the local social security system

Hamburg, February 2, 2024 - It is a moment that changes everything: the diagnosis of a life-
threatening illness. It disrupts people’s lives and leaves those affected in despair. In some countries, the
fear of losing their job and, consequently, financial insecurity adds to the anxiety about their own lives.
Beiersdorf aims to enable its employees to focus solely on their health treatment. The company will now
provide its employees worldwide with a one-year job guarantee and 100% salary continuation following
the diagnosis of a life-threatening illness, as outlined in its new global Critical lliness Policy.

"At Beiersdorf, the well-being and health of our employees are of utmost importance,” says Vincent
Warnery, CEO of Beiersdorf. “A life-threatening illness is an experience like no other - both personally
and professionally. No one should go through this journey feeling isolated, with concerns about their
job, financial stability, or career development. I'm pleased that our global Critical lliness Policy enables
us to provide assistance during these challenging times so that our employees can fully focus on their
recovery. Care at Beiersdorf goes far beyond skin care and is deeply rooted in our corporate culture.
Embracing care and caring for one another is not just a responsibility; it is an act of humanity. This
understanding motivates us to be there for our employees along the way. They can confidently turn to
us, and we will provide them with the best possible support in their fight against a life-threatening illness
- anywhere in the world.”

A cornerstone in employee care

Beiersdorf's global Critical Iliness Policy aims to establish minimum standards worldwide and provide
employees with access to its benefits, irrespective of the local social security system. The policy applies
to certain criteria-defined physical critical illnesses such as Alzheimer's, stroke, or cancer.

Cancer is one of the major health challenges of our time. Therefore, the company is making an important
statement in light of World Cancer Day on Sunday by announcing the Critical lliness Policy.

Working with Cancer Pledge becomes a policy

One year ago, Beiersdorf became the first DAX-listed company to sign the Working with Cancer Pledge
initiated by Publicis Groupe, committing itself to raising awareness about cancer and fighting against
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stigmatization in the workplace. Within twelve months, the company turned this pledge into a concrete,
globally applicable policy.

“Still, too many employees do not disclose in their workplace that they are critically ill,” says Nicola
Lafrentz, Board Member and Labor Director. “With our policy, we show our employees that we are there
for them in these challenging times and in moments that matter. Through internal awareness programs
and trainings, we are committed to removing any associated stigma that often comes with being
diagnosed with a critical illness. This groundbreaking project was driven intensively by a passionate
team. | am delighted that we will introduce it globally this year. We take responsibility for the well-being
of our employees and strengthen our special WE culture, further anchoring our company value of Care
in everything we do.”

All employees in the Consumer Business Segment worldwide are entitled to the following:

e Job security and financial stability: Beiersdorf will secure the job for employees diagnosed with
a critical illness and pay their full salary for up to one year. The company will supplement any
existing payments from social insurance programs or national health systems.

e Bereavement leave: In case of the loss of a close family member, employees will receive up to
ten additional days of bereavement leave.

o Compassionate leave for caregivers: Employees in a primary caregiver role for a critically ill
immediate family member (e.g., partner, children, parents, siblings) will receive up to ten days
of additional leave in the first year after the diagnosis.

e Workplace accommodations and reintegration support: Affected employees will develop,
together with their direct manager and the HR department, solutions to make their work routine
easier. This could include flexible work arrangements or special office equipment. After a
prolonged absence, a tailored reintegration plan will be developed based on the employee’s
current capacity and readiness for work.

About Beiersdorf AG

Beiersdorf has stood for innovative, high-quality skin care products as well as pioneering skin research for 140 years.
Leading international brands such as NIVEA, the world’s no. 1 skin care brand*, Eucerin (dermocosmetics), La Prairie
(selective cosmetics), and Hansaplast (plasters and wound care) are cherished by millions of people around the
world day after day. Renowned brands such as Aquaphor,

Coppertone, Chantecaille, Labello, 8x4, atrix, Hidrofugal, Maestro, and Florena round off our extensive

portfolio in the Consumer Business Segment. Through the wholly owned affiliate tesa SE, Beiersdorf is also a
globally leading manufacturer of technical adhesive tapes and provides self-adhesive solutions to industry, craft
businesses, and consumers.

The Hamburg-based company generated sales of €8.8 billion as well as an operating result (EBIT) of €1.2 billion in
fiscal year 2022. Beiersdorf has more than 20,000 employees worldwide, who are connected by shared core values,
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a strong corporate culture and the Beiersdorf purpose Care Beyond Skin. With its C.A.R.E.+ business strategy, the
company pursues a multi-year investment program focusing on competitive, sustainable growth. The program is

consistent with the ambitious sustainability agenda, with which Beiersdorf is generating clear added value for

consumers, society, and the environment.

* Source: Euromonitor International Limited; NIVEA by umbrella brand name in the categories Body Care, Face Care, and Hand Care; in retail value terms, 2022.

Additional information can be found at www.beiersdorf.com.
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