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Introduction of the EcoBeautyScore for the Beiersdorf's brands:
NIVEA and Eucerin. The scores are implemented for the
Face Care assortments of both brands.

The EcoBeautyScores are published online on the respective
product detail pages of the Face Care Assortments (next to
other product information)

For NIVEA, the EcoBeautyScore label is online as of July 2025
on the local websites in France, Germany and UK. Eucerin is
online on its global website eucerin.com. The scores will be
available across all European markets by end of 2025 latest.

For NIVEA Face Care, 99% of the products received an A or B
Score. For Eucerin Face Care, 100% of the assortment scores
either A or B. Product scores range from A (best score) to E
(lowest score). These excellent scoring results are a result of
Beiersdorf's product transformation efforts - improving both
formula and packaging to lower their environmental impact.

The EcoBeautyScore aims to create a new level of transparency
on the environmental impact of a beauty product. Addressing
the increased consumer demand to consume their products
more responsibly, the EcoBeautyScore aims to make a
difference by supporting easy decision-making, while enabling
brands to measure and reduce their footprint.

The score requires product-lifecycle data to be calculated. It
considers 16 different environmental impact dimensions across
the full lifecycle of a product. It ensures a scientific approach and
comprehensive evaluation, however, results in a simple and
easy-to-understand score for consumers. The methodology has
been verified by a third-party and brands are subject to regular
audits by independent certifiers.

The EcoBeautyScore label for consumer transparency was
launched by the EcoBeautyScore Association in July 2025.
Participating companies and brands are publishing their
product scores online at first. The tool to calculate the scores
was launched in March 2025, available to all interested brands.

More than 70 companies of the beauty industry are part of the
association and have contributed to the EcoBeautyScore. The
voluntary initiative started more than 3 years ago with the joint
mission to increase transparency for consumers.
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